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NEVER BEFORE HAVE
CONSUMERS BEEN MORE
INTERESTED IN THE
STORIES BEHIND THEIR FOOD
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SOCIAL MEDIA LETS US TELL
THESE STORIES IN A DIRECT
AND AUTHENTIC WAY




1.1f you are a producer
with a story to tell and a
product to sell - you can't
ignore social media.

2. It's about taking the
time to create good,
engaging content.

3. It's about being social
and building supportive
communities.



| grew up in Sydney then
spent my twenties
working in food media
before moving to
Orange

| am a freelance food
writer, deer farmer, cook,
author and photographer.

| am Mum to Alice 10 and

Tom 7 and married to Tim. 3

For 5 years | have used
social media to tell the

story of our family farm
and venison business.




pent my twenties
vorking in food media
yefore moving to Orange



Last September |
was hamed 2016

RIRDC National
Rural Woman of
the Year.




EN

A free fortnightly podcast
A self-paced 6-week e-course
and a series of workshops.

All designed to get farmers, producers and value-adders
using social media confidently and strategically.



PEOPLE ARE HUNGRY FOR THE
STORIES FROM BEHIND THE
FARM GATE

FARMERS WALKING AROUND
WITH SMART PHONES FULL OF
USER FRIENDLY TECHNOLOGY

= OPPORTUNITY TO CONNECT!

WWW. MY-OPEN-KITCHEN.COM



SOCIAL
CAPITAL

A Network of links to
people with shared
values and
understandings.

It addsup to a
community who
approve of and support
what you are doing and
have an understanding
of why you are doing it.




Build social capital by using social media to tell them why you do what you do.
Because, people don't buy what you do. They buy why you do it.
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Our customers want to
be part of the story.

Social media lets us
be transparent with
our practices, show
our integrity and
build trust.

As much as possible,
we must admit to and
solve problems
through social media.




Of Australians use social
media every day

of these check social
media more than five
times a day

2015 Sensis Social Media



Social media gives our
communities the opportunity to
challenge, accept, criticise or
affirm what we do.

If we're not there too it's a very
one-sided conversation!



SO HOPEFULLY YOU'RE ON-BOARD WITH HOW
SOCIAL MEDIA LETS US FARMERS

COMMUNICATE IN A POSITIVE, AUTHENTIC
WAY.

HOW DO YOU GET STARTED?




THE THREE C'S

Three keys to really
doing social media well;

Strong content always

Consistency in look,
tone and story

Community - know who
you are talking to and
remember, social media
IS a conversation.




e Firstly -it's called social media for a reason! It's social
and should be fun!

e Invest time to learn the basics. The more you put in...

e |t's not about numbers, it's about engagement.

e Learn how to take and edit good photos.

e Think about what you are saying and to whom.

e Don't rush, check for grammar and spelling!

e Comment back, get involved and reach out.

e Sign up for My Open Kitchen!
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KEEP IT PERSONAL! FELFIES HELP.







There will always be some people or groups you can't
reach. And that's ok - be courteous, clear and transparent.
But if they really don't want to listen. Just move on.
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TOO MUCH
ONLINE
DISCUSSION
ABOUT
FARMING HAS
INDUSTRY ON
THE BACK FOOT

Lets use social media to
redress this - lets tell our
stories, tell our why, share
our passions and what gets us
up in the morning.

Do it with authenticity and
you can't go wrong!




They are better able to grow their business;

they are more open to new ideas & breaking news,
they receive daily endorsement and encouragement
They'll collectively inspire thousands to seek out their
produce, cook and share it with pride.



Social mediaisn't the
answer to all our
problems.

BUT

itis an affordable,
achievable and
powerful way to
connect, increase
transparency, trust
and support.

WWW. MY-OPEN-KITCHEN.COM



THANK YOU
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